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A DECADE OF INSPIRING
WOMEN TO PROTECT THEIR

@ Anniversary

IN 2002, 1 IN 3 WOMEN
DIED OF HEART DISEASE.
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IS NATIONAL across the country. By leading a healthy lifestyle, women
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- Women who are informed about heart disease 1997 2009
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More women are speaking
to their doctors about
heart disease.

Although significant progress has been made, there is still i iy
work to do. Help The Heart Truth and its partners continue
to make strides.
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